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Introduction

N _What is the North Central Texas Council of
Governments

(NCTCOG)?




Introduction (cont.)

N'Environment & Development Department

N Sustainable Environmental Excellence
B EL)
SEE Less Trash
SEE Safe, Clean, & Green
SEE Development Excellence



SEE Less Trash Program

tate-designated planning agency for
unicipal solid waste

esponsible for implementing the SEE Le
rash Regional Solid Waste Management

LESS TRASH




SEE Less Trash Program (cont.)

N«Vision of success for SEE Less Trash
Regional Solid Waste Management Plan

Purchased materials are reused and recycled
wherever possible, illegal dumping is

significantly reduced, and remaining waste Is
handled in a safe manner at permitted facilities.



SEE Less Trash Program (cont.)

NsRegional goals:
Time to Recycle (TTR)
Stopping lllegal Dumping (SID)
Assuring Capacity for Trash (ACT)

N 3 committees formed under Resource
Conservation Counclil (our solid waste
advisory committee)



Time to Recycle Goal

N'T TR subcommittee formed in 2002

N Responsible for assessing current & future
needs of the region concerning the following
strategies:

Minimizing household trash
Minimizing apartment & commercial trash
Expanding recycling markets



Time to Recycle Goal (cont.)

N Subcommittee developed 9 objectives:
Increase Citizen Participation in Reuse and Recycling
Expand Multi-Family Housing Recycling Efforts
Benchmark Residential Waste Reduction Efforts
Benchmark Commercial Recycling Efforts
Expand Commercial Recycling Efforts

Promote Construction and Demolition (C&D) Material Reuse and
Recycling

Use Education Programs to Change Attitudes About Source
Reduction, Reuse, and Recycling

Promote Innovative Technologies to Reduce Waste

Expand Collection and Management of Special Waste



Time to Recycle Goal (cont.)

help the region achieve the TTR vision;.a
lonal recycling public education
mpaign was developed




Public Education Campaign

|S:

evelop a media campaign

evelop & purchase promotional items
Enhance TTR website




Public Education Campaign (cont.)

N.Campaign region: North Central Texas
16 counties
163 cities
26 school districts
27 special districts

N 2000 Census = 5.31 million

N 2007 estimated population = 6.54 million



Media Campaign

eral initiatives

adio stations

llboards

uck panels

“ Movie theatres
Mass transit




Media Campaign (cont.)

N.Advertising on radio stations

N Dallas Cowboys Radio Network
Recycling awareness contest

_Ive broadcasts from area Home Depot
ocations

Game watching parti es a
locations

Promotional items included
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Media Campaign (cont.)

N Billboards

“’:Lf':me To Recycle.com
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t \; ) There’s no time to waste.
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